November, 2011

Uri Simonsohn
Associate Professor

OPIM Department Phone: (215) 898 3266
The Wharton School Email: uws@wharton.upenn.edu
500 Huntsman Hall webpage: http://opim.wharton.upenn.edu/~uws

3730 Walnut Street
Philadelphia, PA 19104

Educational background

1999-2003 Ph.D. Carnegie Mellon University, Social and Decision Sciences Department.
2002-2003 Predoctoral fellow at MIT, Marketing.
1993-1997 Licentiate and B.A. in Economics, Universidad Catolica de Chile.

Employment History

2011- Associate Professor, The Wharton School, University of Pennsylvania.
2009-2011 Assistant Professor, The Wharton School, University of Pennsylvania.
2008-2009 Assistant Professor, The Rady School, University of California, San Diego.
2003-2008 Assistant Professor, The Wharton School, University of Pennsylvania.
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Peer-review
Associate Editor: Management Science (2011-), Guest Associate Editor, Journal of Marketing
Research special issue on Consumers’ Financial Decision Making (2010),

Editorial board: Journal of Marketing research (2010-), Journal of Behavioral Decision Making
(2010-), Decision Analysis (2011-)

Ad-hoc reviewer for: (1) American Economic Journal: Applied Economics, (2) American
Economic Journal: Microeconomics,American Economic Review, (3) Decision Sciences, (4)
Experimental Economics, (5) International Journal of Production Economics, (6) Journal of
Behavioral Decision Making, (7) Journal of Consumer Psychology, (8) Journal of Consumer
Research, (9) Journal of Decision Making, (10) Journal of Economic Behavior and Organization,
(11) Journal of Economic Psychology, (12) Journal of Experimental Social Psychology, (13)
Journal of Experimental Psychology: General, (14) Journal of Interactive Marketing, (15)
Journal of Marketing Research, (16) Journal of Political Economy, (17) Journal of Public
Economics, (18) Journal of the European Economic Association, (19) Journal of Experimental
Social Psychology, (20) Judgment and Decision Making, (21) Management Science, (22)
Organizational Behavior and Human Decision Processes, (23) Personality and Social Psychology
Bulletin, (24) Quarterly Journal of Economics, (25) Review of Economic Studies, (26) Review
of Economics and Statistics, (27) Review of Financial Studies, (28) Social Psychological and
Personality Science, (29) The Economic Journal.




Program committees: Society of Consumer Psychology 2008, Behavioral Decision Research and
Management (2008,2010), Society for Judgment and Decision Making (2011).

Teaching and mentoring
MBA: OPIM/MGMT690, Managerial Decision Making (2003-present)

Undergraduate: OPIM290, Decision Processes (2003-present)
Ph.D.: OPIM900, Decision Processes and Behavioral Economics (2011-present)



